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ABSTRACT OF THE STUDY 

The study was conducted to investigate the effects of 

entrepreneurship education on the students of ICU. 

It was guided by three specific objectives which were, 

to evaluate students’ perception of entrepreneurship 

education at information and Communications Uni-

versity, assess the extent to which entrepreneurship 

education assists university graduates be innovative 

and creative in Lusaka district and lastly to evaluate 

challenges faced by university graduates implement 

their entrepreneurial skills in Lusaka district.  

The research employed a mixed methodology ap-

proach using quantitative and qualitative design. 

This was done by means of a survey approach. The 

methods that were used for data collection was ques-

tionnaires and interviews. The sample size was 150 

final year students (out of the slightly above 300 

likely to graduate this year 2019), one teaching staff 

from School of Business and one member from man-

agement. Data from questionnaires were analyzed 

using Microsoft Excel computer program. Interviews 

and reviewed documents were analyzed using con-

tent analysis. It is also important to state that verba-

tim was used to present qualitative data that was col-

lected from the field.  

The major findings in this study were that entrepre-

neurship education has had positive effects on the 

students and the extent to which students were as-

sisted by entrepreneurship education in their quest to 

acquire knowledge and develop entrepreneurship 

values was also revealed to be largely good or very 

good. However, the study also did reveal that there 

were some challenges in putting into practice the en-

trepreneurship knowledge the students acquired. 

One outstanding challenge was that of lack of capital 

to start their own business even when the students 

were still at university. Most of the students actually 

did develop intrinsic enthusiasm in starting their own 

businesses and employ themselves but lack of capital 

was a stumbling block for them.  

To counter the problems or challenges students face 

putting what they learn into practice, there is great 

need for government intervention. Students who wish 

to start their own businesses must be supported by 

government through the Youth Empowerment Pro-

gram (YEP) especially on the aspect of startup loan 

accessibility 
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CHAPTER ONE 

INTRODUCTION 

1.0 Overview of the Study 

Entrepreneurship is the significant driver for eco-

nomic growth and for improving people’s living 

standards. This study focused on the effects of entre-

preneurship education on entrepreneurship develop-

ment. It intended to establish the rationale of entre-

preneurship education on student’s perception to-

wards further entrepreneurship undertakings which 

is of great significance in impacting social economic 

progress. The chapter includes the background to the 

study, statement of the problem, research objectives 

and questions as well as the significance of the study. 

1.1 Background of the study 

Entrepreneurship in contemporary world has become 

so significant that nearly everybody wants to venture 

into it by setting up different businesses be it com-

mercial or indeed Small Medium Enterprises (SMEs). 

To achieve the thirsty and passion of businesses es-

pecially among the young ones, Marvel and Lumokin 

(2007) propose that entrepreneurship education be-

comes unavoidably imperative. This therefore, im-

plies that one greatly needs to be educated in as far 

as how to start, sustain and grow one’s enterprise. 

The significance of entrepreneurship education 

therefore plays a major role among the young ones 

and that is why most of the colleges and university 

have integrated issues of entrepreneurship education 

in their respective curriculum.  

Globally, entrepreneurship education has taken a 

centre role in academic education and other formal 

training interventions. Entrepreneurship education is 

indeed a programme that has spread rapidly for the 

past ten years. For example, in Europe, the European 

commission has supported entrepreneurship 

education among its member state siting the fact that 

entrepreneurship education helps in developing an 

entrepreneurial mindset and provides knowledge and 

skills necessary for developing entrepreneurial cul-

ture (European Commission 2012). Entrepreneurship 

education strategy is also being used by other devel-

oping countries to improve enterprise formation 

leading to employment creation. It is generally ac-

cepted that where entrepreneurship is taught, entre-

preneurial action is encouraged (Gorman et al, 1997) 

or according to Pittaway and Cope (2007) at least in-

tentionality towards entrepreneurial careers.  

In the quest to promote enhancement of entrepre-

neurship education in the country, the Zambian edu-

cation system has been revised to include entrepre-

neurship education in both public and private univer-

sities, of which the TEVET Policy serves as a plat-

form for the integration of entrepreneurship educa-

tion in their curriculum (Curriculum Development 

Centre 2013). To a larger extent, all this is meant to 

promote development of entrepreneurship 

knowledge in young minds in the country. 

Indeed, the Zambian economy today is faced with 

numerous challenges and problems especially with 

unemployment. Despite the efforts made by govern-

ment in addressing this problem of youth unemploy-

ment, the issue still remains to be one of the biggest 

challenges in Zambia. According to the Seventh Na-

tional Development Plan (7NDP), the youth unem-

ployment rate is currently at 10.5 percent, which is 

higher than the national average unemployment rate 

of 7.5 percent Ministry of National Development and 

Planning (MNDP, 2017 and ZGF, 2017). However, 

the government has endeavored to create employ-

ment for the youths in order to address the issue alt-

hough this has been a very difficult venture because 

of the huge numbers of the youths that are graduating 

from different institutions 

http://www.ijmdr.net/
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Therefore, according to ZGF (2017) among the nu-

merous ways of providing jobs to its youthful citi-

zens, entrepreneurship development through com-

prehensive education is one such way that has been 

identified as a means of creating self-employment to 

the growing numbers of formally employed youths. 

As such, entrepreneurship education is one of the key 

strategies being used to ensure entrepreneurship de-

velopment in the country as it plays a key role in im-

proving innovativeness, industriousness, inventive-

ness, creativity and enterprise formation among 

youths in the world and Zambia inclusive. 

In view of the numerous benefits of entrepreneurship 

education and knowing that Zambia like other coun-

tries has embraced entrepreneurship education in 

public and private universities curriculum. Univer-

sity graduates are therefore, expected to exhibit high 

levels of entrepreneurship skills, of which the out-

come is expected to be enhanced innovation and cre-

ativity skills, process change and improved opera-

tions in existing manufacturing companies as well as 

a rise in the number of enterprises being formed, to 

mention but a few. 

 There are many other strategies in Zambia to try by 

all means to inculcate entrepreneurship knowledge in 

the young students at tertiary level. Information and 

Communication University provide entrepreneurship 

education to students not only in the school of busi-

ness but also to students in other schools like Educa-

tion and Humanities. It is important to assess the im-

pacts of entrepreneurship education on the learners 

and evaluate the development of the passion for en-

trepreneurship especially among students at tertiary 

level. It was for this reason therefore, that this study 

was conducted to investigate the effects of entrepre-

neurship education on the students.  

1.2 Statement of the problem 

Despite the Zambian education system being revised 

to include entrepreneurship education in both public 

and private universities to reduce levels of youth un-

employment, the country still faces high unemploy-

ment and also, lower numbers of enterprise. One 

would assume that with high numbers of graduates 

in entrepreneurship education, graduates would be 

involved in a lot of businesses of different types. 

Kantu, (2017) in his paper noted that the greatest lim-

itation that Zambia has is lack of entrepreneurs, es-

pecially among the youth. According to Friedvich 

and Vissers, (2005) ratings in terms of workers to en-

trepreneurs in Zambia are 1:60 as compared to most 

developed countries’1:12. This raises a question as to 

why university graduates in the country are failing to 

engage in successful entrepreneurial activities.  

Furthermore, several studies and papers on entrepre-

neurship have been established in Zambia which in-

cludes Mwiya (2014), Kantu (20) and Chileshe 

(2015).  These explained several theories, strategies 

and addressed challenges facing the entrepreneurship 

in Zambia. All these studies have been assessing and 

examining the attitude of graduates towards entrepre-

neurial career, the entrepreneurial activity of some 

business-oriented entrepreneurship students, the ex-

tent to which entrepreneurship education is taught in 

business schools and challenges of integrating entre-

preneurship education. However, the effect of entre-

preneurship education on entrepreneurial develop-

ment in Zambia has not adequately been covered. 

This is a research gap. This study therefore, intends 

to investigate the effects of entrepreneurship educa-

tion on university students and wishes to take a case 

of Information and Communication University in 

Lusaka. 

http://www.ijmdr.net/
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1.3 General objective 

The general objective is to investigate the effects of 

entrepreneurship education on university students.  

1.4 Specific Objectives 

Specific research objectives in this study were: 

i. To evaluate students’ perception of entrepre-

neurship education. 

ii. To assess the extent to which entrepreneur-

ship education assists university graduates be 

innovative and creative. 

iii. To evaluate challenges faced by university 

students implement their entrepreneurial 

skills. 

1.5 Research Questions of the study 

i. What are the perceptions of students 

towards entrepreneurship? 

ii. What existing strategies facilitate 

graduates to become innovative and 

creative? 

iii. What challenges do graduates face in 

implementing their entrepreneurial 

skills? 

1.6 Study Scope  

This study was limited to final year students who 

were likely to graduate in 2019 and did entrepreneur-

ship course and other business-related course at in-

formation and Communication University in Lusaka 

District. 

1.7 Significance of the Study 

From the review of literature, entrepreneurship edu-

cation is paramount to entrepreneurship development. 

This study was conducted on entrepreneurial career 

choice and mainly focused on issues such as person-

ality variables, demographics, personal history, and 

social contexts in their explanations of individuals’ 

choices and preferences with respect to their entre-

preneurial status and constraints to entrepreneurship 

development. However, this research found that 

there is lack of study or relatively scanty research 

conducted on investigating the effects of entrepre-

neurship education on university graduates with re-

gard to influence entrepreneurial intentions of stu-

dents. Consequently, this study intended to address 

the gap in entrepreneurship knowledge in the Zam-

bian context.  

Furthermore, until present, there is no research that 

has been conducted in the higher learning institution 

itself to examine the relationship between entrepre-

neurship education and the entrepreneurial intention 

of students in Zambia. Thus, findings from this re-

search are context specific; Zambia lacks context 

specific evidence to make informed decisions and so 

has no confidence that concepts espoused and used 

elsewhere have applicability. The recommendations 

from this study therefore, could be used to guide pol-

icy makers in the development of curriculum towards 

achievement of promotion of entrepreneurship 

among the learners at different levels. 

Finally, the study would contribute numerous bene-

fits in terms of theoretical, management as well as 

academic perspectives. It can be used as reference 

material for the people that intend to carry out studies 

in entrepreneurship related studies.   

1.8 The Theoretical Framework 

The theoretical framework dealt with the theory ap-

plied in the study and in relation to the statement of 

the problem and research objectives. A number of 

theories have been put across by scholars and insti-

tutions focusing on entrepreneurship education as a 

major driver towards inculcation of entrepreneurship 
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skills and attitudes among the young ones in institu-

tions of learning. This study adopted the Human 

Capital Entrepreneurship Theory developed by Dr 

Gary Becker. Following the stated theory, the study 

dwelt on the effects that education, particularly en-

trepreneurship education has on a person and this in-

cludes the university students. 

1.8.1 Human Capital Entrepreneurship Theory 

Entrepreneurship education as an academic field, 

seeks to understand how opportunities to create fu-

ture goods and services are discovered and exploited 

(Ventakaraman, 1997, Shane and Ventataraman, 

2000). To this end Human Capital Theory (HCT) has 

emerged as a highly employed theoretical lens 

through which academics can better understand en-

trepreneurship. This theory was emphasized by 

Becker (1975). The theory also mainly rests on two 

key factors and which are education and experience. 

According to (Marvel et al 2016: Becker, 1964) Hu-

man Capital Theory was originally developed to 

study the value of education and specifies people 

have erratic knowledge and skills that have commer-

cial value. It was developed to learn the importance 

of education as regard to being able to earn income. 

Mincer (1958), discussed the concept as that which 

gave an explanation for income inequality. People 

that had more knowledge had more income while 

those with less knowledge had less income. Schutz 

(1961) observed that increases in nations’ output 

were disproportionate relative to land, labour hours, 

or physical capital and argued that the investment in 

in human capital was probably the reason why dis-

parity. Becker (1975) then built on these views and 

formulated a theory of investment in human capital 

based on tremendous amount of evidence that more 

highly educated and skilled persons almost always 

tend to earn more money than others largely because 

of their high development of high entrepreneurship 

perception. The theory also indicates that individuals 

with higher quality human capital will reap more de-

sirable outcome (Becker, 1964). Existing literature 

provides evidence that aspects of an individual’s hu-

man capital facilitate the recognition or development 

of product innovation (Marvel and Lumokin 2007, 

Shane 2000). To be an entrepreneur acquisition of 

more knowledge is required. Entrepreneurship edu-

cation provides knowledge and much needed skills 

to make up a successful entrepreneur. 

1.8.2 Connectedness of the theory to the study 

Entrepreneurship as it stands falls under the human 

capital theory as it forms part of the education and 

experience which forms general and specific catego-

ries of HCT. Therefore, the theory has appropriately 

been applied. As the theory mainly rests on two key 

factors and which are education and experience 

which are key concepts in this study. Advocating that 

the knowledge and skills acquired from tertiary edu-

cation and experience are a key resource in a person 

and which plays a fundamental role in the identifica-

tion and exploitation of entrepreneurship opportuni-

ties. As Davidson and Honig (2003) put it, human 

capital factors have a positive impact on the emer-

gence of emerging entrepreneurs. Correspondingly, 

Chandler and Hanks (1998) resonate that the Human 

Capital Theory of entrepreneurship creates a founda-

tion for the place of education regarding entrepre-

neurial development which makes it particularly rel-

evant to the context of entrepreneurship education as 

elucidated in this study. 

The entrepreneurship skills taught to students at ter-

tiary level in universities and colleges, arising from 

the discussion above, can be said to be instrumental 
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in enhancing entrepreneurial activities in the learners. 

Thus, the school curriculum, its content and packag-

ing in education provision is a key determinant in 

building entrepreneurial traits, skills, attitudes, be-

liefs and values in students. Subsequently, this im-

plies that the role of human capital theory of entre-

preneurship plays a significant role in promoting en-

trepreneurship education development among stu-

dents in universities. Any attempts trying to promot-

ing entrepreneurship among the students should not 

leave out the significant facet or component of entre-

preneurial education. The theory therefore, fits well 

in this study.  

1.9 Delimitation of the study 

Creswell (1994), states that delimitations are used to 

address how studies can be narrowed down in scope. 

This study therefore, confined itself to investigating 

the effects of entrepreneurship education on the stu-

dents at the Information and Communication Univer-

sity in Lusaka. 

1.10 Limitations of the study 

The following were the limitations encountered: 

Accessing the respondents especially students for 

face to face interviews was difficult. Some of the stu-

dents were actually reluctant to answer questions 

with such clumsy excuses that they were busy. How-

ever, after frantic effort through long persuasion ex-

plaining the significance of the study the sample size 

for student participants for the interviews was met.  

Accessing the vice chancellor was also difficult but 

eventually did interview. The interview with the vice 

chancellor and the member of staff in the School of 

Business was very fruitful and quite interactive 

which was encouraging indeed.  

1.10.0 Operational definitions of the study 

1.10.1 Entrepreneurship 

Entrepreneurship is a process through where individ-

uals identify opportunities, allocate resources, and 

create value 

1.10.2 Innovation  

Innovation is the process of implementation of ideas 

or invention by which new products, systems or pro-

cesses are created.  

1.10.3 Intention  

Intention is an indication of how hard an individual 

is willing to try, or how much of an effort he or she 

is planning to exert, in order to perform a behavior.  

1.10.4 Entrepreneurial Intention 

Entrepreneurial Intention is a self-acknowledged 

conviction of a person who intends to start a business 

and consciously plans to do so at a certain point in 

future.   

 

1.10.5 Entrepreneurial Attitude  

Entrepreneurial attitude is the degree to which a per-

son has a favorable or unfavorable evaluation of the 

behavior in question. 

1.10.6 Self-employment 

Self-employment is an occupation in which an indi-

vidual employs himself either in producing goods or 

providing services. 

1.10.7 Entrepreneurship education 

Entrepreneurship education is the structured formal 

conveyance of entrepreneurial concepts, skills and 

awareness used by individuals during the process of 

starting and developing their growth-oriented ven-

tures. 
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1.10.8 Entrepreneurship development 

 Entrepreneurship development is a program which 

is designed to help a person in strengthening and ful-

filling his entrepreneurial motive and in acquiring 

skills and capabilities necessary for playing his en-

trepreneurial role effectively. 

framework adopted. The next chapter reviewed the 

literature.  

CHAPTER TWO 
LITERATURE REVIEW 

2.1 Theoretical and empirical Reviews 

2.1.1 Global perspective 

Entrepreneurship has become a top priority in na-

tional government’s policies due to its ability to drive 

creativity innovation, competitiveness, employment 

and growth, which are key components of any sover-

eign country’s future welfare. It is widely recognised 

that entrepreneurship provides benefits in terms of 

social and economic growth and development. It is a 

seedbed for new industries, the renewal of industrial 

bases, job and wealth creation and social adjustments 

(Jack and Anderson, 1999).  

According to Veciana et al, 2005, in many western 

countries the role of governments as providers of 

basic welfare continues to decline, which is why 

more activity and entrepreneurial behaviour are de-

manded of individual citizens as they have to take 

more responsibilities for themselves.  

Through a well-structured entrepreneurship educa-

tion, there is a high possibility that there would be a 

surge in the number of people that would be involved 

in being entrepreneurs. It is therefore, correct to state 

that an increase in the number of entrepreneurs leads 

to an increase in economic growth. This effect is a 

result of the concrete expression of their skills, and 

more precisely, their propensity to innovate. 

Schumpeter described this innovative activity, “the 

carrying out of new combinations”, by distinguishing 

five cases. The introduction of a new good, the intro-

duction of a new method of production, the opening 

of a new market, the conquest of a new sours of sup-

ply of raw materials or half manufactured goods and 

the carrying out of the new organization of an indus-

try, (Wennekers and Thurik (1999) 

Among the Global Entrepreneurship Monitor (GEM) 

countries, Finland reaches ten places with regard to 

government’s approach to entrepreneurship. The 

GEM (2015) study reaffirms that Finland continues 

to be a competitive and business friendly economy 

with its well developed and well-functioning support 

system for entrepreneurship education in all levels of 

education provision. Entrepreneurship education in 

the country is considered very important such that 

some institutions at tertiary level offer it as an inde-

pendent program according to Suomalainen and 

Stenholm et al (2016). 

Despite helpful policies and a favourable environ-

ment for entrepreneurship, positive perceptions on 

business opportunities and high entrepreneurial po-

tential do not turn into potentially growing and re-

markable startups and new businesses. The untapped 

entrepreneurial potential that is non-entrepreneuri-

ally active individuals is very well educated in entre-

preneurship in Finland. It is therefore, shocking that 

the country has been reported to lack those who take 

initiatives and exploit the opportunities (Suoma-

lainen and Stenholp et al, 2016) and yet since 1990s 

Finland had developed EE for all education levels.  

Graduate entrepreneurship intention is a major deter-

minant of entrepreneurial behaviour. Singhry et al 

(2015) embarked on a study in Singapore to establish 

how Financial Literacy (FL) influences entrepre-

neurship. This was in order to explore the factors af-

fecting entrepreneurial intention to influence the 
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entrepreneurial behavior as this have not been ade-

quately investigated. In their study, these were ab-

stracted as financial knowledge, financial attitude, 

and financial behaviour. Their research concluded 

and recommended that institutions of higher learning 

should emphasize pedagogies in financial manage-

ment that encourage graduates toward self-employ-

ment and that financial institutions need to empha-

size business plan, character and education as fore-

most consideration for advancing entrepreneurial 

mortgages to prospective graduate entrepreneurs. 

The study also revealed above sixty percent of the 

students who said they had high perceptions about 

starting their own business said that they had learnt a 

lot of business culture from their relatives and the 

community.  

This, therefore, implies that apart from a convention 

education system where students were inculcated 

with entrepreneurship knowledge, some of the busi-

ness traits were adopted from the home environment 

in Singapore. The gap in this study was that the study 

itself was more statistical or quantitative in nature 

and the interaction between the researchers and the 

respondents was not that much 

 

Development is every country’s aspiration, espe-

cially to countries in the continent of Africa where it 

is a top agenda issue. The African continent is home 

to a large number of young people and it simply 

doesn’t have jobs for all of them. Youth unemploy-

ment is high across the continent and ways to devel-

opment are being sort especially through the provi-

sion of entrepreneurship education.  

In Kenya, a country which has a population of nearly 

forty million ranks among the most entrepreneurial 

economies in East Africa. It is a member of the East 

African Community (EAC) and the Common Market 

for Eastern and Southern Africa (COMESA). The 

economy of Kenya is the largest by GDP in East and 

Central Africa and its capital, Nairobi, prides itself in 

being the regional commercial hub. However, Kenya 

like many other developing countries, faces high un-

employment among the youths, wage employment in 

public sector is not guaranteed (Bwisa 2011).  

Entrepreneurship Education in Kenya covers the 

teaching of knowledge and skills that enable individ-

ual students to plan start and run their own businesses 

in the formal or informal sector. It forms part of the 

national education system with some elements in 

secondary general education integrated in other sub-

jects, such as Business Studies and Commerce. En-

trepreneurship according to Bwisa (2011) has been a 

compulsory and examinable subject at all levels of 

school based Technical and Vocational Education 

Training (TVET). 

All the Colleges and Universities in Kenya offer 

business studies programmes within schools, depart-

ments or faculties. However, entrepreneurship edu-

cation is not yet mainstreamed throughout the curric-

ulum in Kenyan Higher Education Institutions 

(HEIs). Bwisa (2011) states that entrepreneurship de-

grees are delivered by twelve HEIs in Kenya, of 

which six are public sector sponsored institutions. 

According Research carried out in Kenya by Kitale 

(2012) findings points out that not all drivers are 

pointing in the right direction, particularly among the 

youth where societal and family pressure promotes 

aspiration to white-collar jobs. The study also re-

vealed that only a scanty 3% of the sample indicated 

they wanted to be self-employed.  

With a belief that entrepreneurship education can as-

sist learners develop and pursue entrepreneurial ca-

reers which may help them become successful self-

employed citizens Kenya has embraced entrepre-

neurship education just like Zambia. The first formal 
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entrepreneurship education programme was devel-

oped in Kenya in the early 1990s (Bwisa, 2011). 

Since then entrepreneurship education, has been a 

fast-growing area in the country. Its growth is partic-

ularly speedy at the tertiary level of education. The 

concept of entrepreneurship has been embraced 

within the concept of Integrated Entrepreneurship 

Education (IEE). 

 

South Africa is one of the countries in the continent 

that have taken entrepreneurship education as an im-

portant component of tertiary education in the coun-

try. Introducing an entirely independent subject in the 

South African education system to accommodate en-

trepreneurship education faced a lot of critics. Ac-

cording to Mahokoli (2017) it was therefore, sug-

gested that the Southern Africans could learn from 

Kenya and Nigeria by merging entrepreneurship ed-

ucation with an existing subject. It is therefore, for 

this reason that entrepreneurship education in the 

country is taught and embedded in other programs 

and in some universities, it is a topic in other courses.   

The idea that entrepreneurship and economic growth 

are very closely and positively linked together has 

undoubtedly made its way since the early works of 

Schumpeter (Mwenje 2018). The theory argues that 

entrepreneurship is about innovation, imitation and 

bringing economic changes from existing equilib-

rium. Thus, entrepreneurship rests on opportunity 

identification and exploitation. As a student should 

therefore be an innovator, creative and able to bring 

change in society. It emphasizes that one should be 

on alert to exploit objective opportunities under con-

ditions of risk. It further goes on to state that the ex-

istence of opportunities depends on the socio- eco-

nomic environment students and other potential en-

trepreneurs are in, the structure, characteristics of in-

dustries and markets that exist in the economy 

(Mwenje, 2018). The South African government 

therefore, has made it a policy according to Mahokoli 

(2017) that entrepreneurship which is interrelated 

with economic development and also with youth em-

powerment is assimilated in the mainstream educa-

tion system at all the levels of education provision in 

the country. 

  

Correspondingly in Zambia, economic growth and 

development are top agenda. According to MNDP 

(2017), 2030 vision stipulates a Zambia that will be 

in a middle-income bracket where employment im-

provement is also top priority. However, currently, 

poverty has remained a greatest challenge to national 

development attributed to mainly low employment 

creation and high dependability on formal employ-

ment accessibility by the university graduates. Ac-

cording to the 7th NDP (2017) statistics formal sector 

employment growth was lethargic during the prior 

development plans. Informal employment growth 

between 2005 and 2014 remained high at between 84% 

and 89% of total number of people employed (MNDP, 

2017).  

Entrepreneurship dates to 1999. In 1999 entrepre-

neurship strategy was incorporated in the MSTVTS 

through the TEVET policy. The TEVET policy is the 

key engine for entrepreneurship training in Zambia. 

The policy was aimed at improving entrepreneurship 

training and linking it up to the requirements of the 

employment sector. According to Konayuma, (2006) 

TEVET trained trainers in institutions to integrate 

entrepreneurship into various training programmes 

which was absent from primary and secondary 

schools and university training  

In 2013, the curriculum was revised to pave way for 

the integration of entrepreneurship education and 

training into the curriculum at all levels. The Curric-

ulum Development (CD) was tasked to work with 
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key stakeholders in identifying and defining vital en-

trepreneurial learning outcomes which would be in-

tegrated across the curriculum (Ministry of Educa-

tion, Science, Vocational Training and Early Educa-

tion, 2013). 

The study of Mwiya et al (2017) contributed to the 

entrepreneurial intention literature by applying the 

Theory of Planned Behaviour (TPB) in a developing 

African country with unique socio-economic and 

cultural context. It examined the influence of social 

norms, personal attitudes and perceived behavioural 

control on business start-up intentions. The purpose 

of the study by Mwiya et al (2018) was to examine 

the mediating role of entrepreneurial intention (EI) in 

relation to the influence of the five dimensions of en-

trepreneurial self-efficacy (ESE) on nascent behav-

iour. The findings indicated that each of the five di-

mensions of ESE is positively and significantly re-

lated with EI. Additionally, each of the ESE dimen-

sions, except the financial aspect, is positively corre-

lated with emerging behaviour. Finally, the results 

showed that the influence of ESE dimensions on nas-

cent behaviour is significantly mediated by intention. 

The study shows that the five ESE dimensions posi-

tively influence not only business start-up intention 

but also nascent behaviour. To motivate graduates’ 

involvement in business startup, there is a need to tai-

lor training and practical pedagogical approaches on 

entrepreneurship that are focused on developing the 

five ESE dimensions. 

The literature reviewed with contemporary and his-

torical studies revealed many aspects of entrepre-

neurship in terms of innovations, aspirations, inten-

tions and perceptions of the students in institutions of 

learning. The literature reviewed also did reveal that 

the concept of effects of entrepreneurship education 

provision was different from country to the other. In 

some countries, even if entrepreneurship education 

was rife, there were low levels of the university grad-

uates being involved in business. The graduates even 

after going through the education system that pro-

moted entrepreneurship education did not develop 

entrepreneurship values, attitudes, good perceptions 

and skills to start their own businesses. Numerous 

studies were also reviewed and gaps were identified 

in some of these studies.  

Finally, it is correct based on the literature that has 

been reviewed, to state that entrepreneurship educa-

tion regardless of any given geography area is bene-

ficial to the young generation. Most of the countries 

the world over, have encouraged the teaching of en-

trepreneurship even from as early as primary level up 

to the tertiary level. Numerous studies have also been 

conducted to assess and investigate the effects and 

efficacy of entrepreneurship education and the re-

sults revealed were positive. This type of education 

changes students and young people’s perceptions 

about entrepreneurship in general.  

 

CHAPTER THREE 

RESEARCH METHODOLOGY 

3. 0 Overview of the Study Methodology 

This chapter presents the methods that were used in 

this study. It contains subsections of research design, 

area of study, population, sample and sampling tech-

niques, data collection methods, data collection in-

struments and data analysis methods.  

3.1 Research Types  

3.1.1. Categories 

Kothari (2004) describes that there are two types of 

research namely quantitative research and qualitative 

research. Quantitative is based on the measurement 

of quantity or amount. It is applicable to phenomena 
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that can be expressed in terms of quantity. Qualita-

tive research, on the other hand, is concerned with 

qualitative phenomenon, which includes phenomena 

relating to or involving quality or kind. This is to say 

a research can be qualitative or quantitative.  

3.1.2 Research Type Adopted 

This research employed a mixed methodology ap-

proach using quantitative and qualitative approaches, 

which are highly grounded in the philosophy of so-

cial sciences literature. The selection of the approach 

is in line with (Creswell, 2003). Mixed methods de-

signs are procedures for collecting, analysing, and 

mixing both quantitative and qualitative data in a sin-

gle study or in a multiphase series of studies (Cre-

swell & Plano Clark, 2011). The core argument for a 

mixed methods approach is that the combination of 

both forms of data provides a better understanding of 

a research problem than either quantitative or quali-

tative data by itself. This study, therefore, triangu-

lated since it used a mixed method approach. 

3.2 Research Design 

 Kothari (2004) defines research design as an ar-

rangement of conditions for collection of and analy-

sis of data in a manner that aim to combine relevance 

with the research purpose. It is the conceptual struc-

ture with which research is conducted. It constitutes 

the blueprint for the collection, measurement and 

analysis of data. In this study, a survey study design 

was used since the study did involve many selected 

participants. 

3.3 Data Gathering 

The data to be gathered enabled the researcher to re-

spond to the research questions formulated in this 

study which aimed at meeting the objectives identi-

fied in this study. Primary data collection instruments 

were used in this research. A letter of request for per-

mission to collect data among the ICU students was 

written by the researcher with support from the Re-

search Department of ICU School of Business. 

3.4 Sampling and Sampling Techniques 

Sampling technique is a definite plan for obtaining 

sample from a given population. Kothari (2004) re-

fers to sampling technique as a procedure that the re-

searcher would adopt to select items for the sample. 

Sampling technique lays down the number of items 

to be included in the sample. In this study the sam-

pling procedure which was employed was purposive 

sampling for the interviews and simple random sam-

pling was used to select the participants for adminis-

tering the questionnaires. 

3.5 Area of Study 

The study was conducted at Information and Com-

munications University in Lusaka district. The area 

had been selected because it was economical and has 

university students due to the time limitation in con-

ducting this study. 

3.6 Study Population 

A target population is a researcher’s population of in-

terests to which she or he would like the results of the 

research to be generalized. In particular, the target 

population for this study were final year students 

who have done entrepreneurship course in particular. 

Using final year students as a target research popula-

tion was an acceptable method to examine Entrepre-

neurial Intention. This was because firstly, final year 

students face an immediate career choice and starting 

a business may be a realistic option for some (Krue-

ger et al., 2000). Thus, they may answer the research 

questions more deliberately.  
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3.7 Sample size 

The sample size for the research was one hundred 

fifty (150) entrepreneurship or business final year 

students from Information and Communication Uni-

versity (ICU). The final year students likely to grad-

uate were slightly higher than two hundred fifty (250) 

which was about the number of students that gradu-

ated last year (2018). Therefore, the sample size was 

large enough to give a representative opinion about 

the whole population at ICU. 

3.8 Data Collection Methods and Instruments 

The instruments that were used to collect data from 

the field were questionnaires, interviews and docu-

ment reviews.  

3.8.1 Questionnaire 

A questionnaire consisting of both open and closed 

ended questions was prepared by the researcher and 

administered to students and or graduates in Lusaka. 

One hundred and fifty (150) students who had stud-

ied entrepreneurship were administered with these 

questionnaires. 

3.8.2 Interview  

The researcher interviewed the vice chancellor of the 

university, the lecturer of entrepreneurship studies 

and some students. 

3.8.3 Documentary Review  

The researcher reviewed the entrepreneurship sylla-

bus. The review from these documents showed a real 

picture of the available programmes and their quality. 

The method was chosen by the researcher because 

data from documents does augment evidences from 

other sources. 

3.9 Data Analysis and Report Writing  

Data from questionnaires were analyzed using Mi-

crosoft Excel computer program that involved deter-

mining frequencies of responses whereby frequen-

cies or numbers were converted into percentages in 

order to make sense. Cross tabulation of data was 

also used so as to allow a comparison across the stu-

dents and teachers perspectives. Interviews and re-

viewed documents were analyzed using content anal-

ysis whereby the researcher did code, categorize, 

compare and make conclusions of the data. It is also 

important to state that verbatim was used to present 

qualitative data that was collected from the field.  

3.10 Ethical Considerations 

Ethical issues in qualitative research include issues 

such as informing participants of the purpose of the 

study, refraining from deceptive practices, sharing 

information with participants (including the role of a 

researcher), being respectful of the research site, rec-

iprocity, using ethical interview practices, maintain-

ing confidentiality, and collaborating with partici-

pants (Creswell, 2014). Each questionnaire stated the 

objectives of the study, level of confidentiality and 

ethical standards were explained explicitly and 

clearly. The questionnaires were answered by the in-

dividuals themselves.  

3.11 Trustworthiness  

This refers to the degree to which the study conclu-

sions will be based on the findings that will be em-

pirically comprehensive. A pilot study will be con-

ducted to test the dependability and conformability 

of instruments which will be used in this study. 
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CHAPTER FOUR 

STUDY FINDINGS AND ANALYSIS  
Presentation of the study findings were presented 

based on the objectives that were formulated. These 

objectives were to evaluate students’ perception of 

entrepreneurship education at information and Com-

munications University, to assess the extent to which 

entrepreneurship education assists university gradu-

ates to be innovative and creative and lastly to eval-

uate challenges faced by university graduates imple-

ment their entrepreneurial skills in Lusaka District. 

4.1 Students’ perception of entrepreneurship edu-

cation 

With response to objective one on the students’ per-

ception of entrepreneurship education, the following 

were the responses: 

Students were asked to rate their perception on the 

entrepreneurship education at their University, the 

responses were, out of the one hundred fifty students 

administered with questionnaires five representing 

three percent (3%) said their perception was very 

poor, eight representing five percent (5%) indicated 

that their perception was poor. However, one hun-

dred respondents representing (67%) said they had 

very good perception of entrepreneurship education 

and the remaining thirty-seven which represented 

(25%) said their entrepreneurship education in their 

University was good.  

When asked whether given an option to choose en-

trepreneurship education and other another course in 

their field or school the students would choose entre-

preneurship the responses are illustrated in graph 1. 

A good number that is above 50% of those who re-

sponded yes justified their answer by explaining that 

they considered to be self-employed only if they 

failed to get employed. 

They further stated that they were keeping their op-

tions open bearing in mind that jobs were very scarce 

in Zambia. They explained that although they would 

love to be self-employed, they still felt getting em-

ployed was their first choice. They expressed uncer-

tainty in the business world as a discouraging factor 

to self-employment. A small number of those that an-

swered yes stated with certainty that the wanted to be 

self-employed. However, those who answered no ex-

pressed lack of capital to be the reason why they had 

not considered self-employment.  

Graph 1 Preference of entrepreneurship educa-

tion course as compared to other courses 

Source: Field data (2019) 

In responding to the question on how the students 

thought about entrepreneurship before learning en-

trepreneurship education, one of the respondents 

stated that she viewed it as merely being a trader but 

after learning the course she found out that it was 

more than being a trader as it involved being innova-

tive, creative and courageous. She went on to say that 

65%
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business was something that could be learnt.  

Staff at ICU revealed the following 

In wanting to find out more on the perception of stu-

dents towards entrepreneurship the member of staff 

for ICU was asked to describe the perception of stu-

dents towards entrepreneurship and she said the per-

ception by students was positive as it was a very in-

teresting course and students were able to relate it to 

real life situation. She went on to say the following: 

“Our students like the course so much and 

we are very excited as teaching staff for hav-

ing introduced it. The general perception of 

entrepreneurship education among the stu-

dents is overwhelmingly encouraging. I 

would say that their perception towards this 

course is very good indeed. There are more 

and younger ones who want to enroll in this 

course and this is why I am saying that the 

perception towards entrepreneurship educa-

tion is very good.” 

4.2 Extent to which entrepreneurship education 

assists university graduates     to be innovative 

and creative 

With response to objective two on the extent to which 

entrepreneurship education assisted university grad-

uates to be innovative and creative, students were 

asked to rate the influence of entrepreneurship edu-

cation on their quest to become self-employed. Be-

low were the responses illustrated in below in Table 

1.  

Table 1 showing students’ ratings on the influence of 

entrepreneurship education 

RE-

SPONSES 

TALLY PERCENT-

AGE 

Very poor 0 0 

Poor  0 0 

Very good 100 67 

Good  50 33 

Total  150 100 

Source: Field data (2019) 

However, in justifying these ratings, one respondent 

said,  

“Entrepreneurship is very revealing on what 

one needs to do to be self-employed. The 

knowledge and skills learnt in entrepreneur-

ship cannot be acquired from any other 

course. Entrepreneurship prepares one to be 

his or her own boss and an employer. The 

course itself is a motivation and quite bene-

ficial.” 

4.2.1 People who Influenced Student’s Opinions 

on Entrepreneurs 

The students were also asked in the questionnaires to 

state the people who influenced their passion for en-

trepreneurship and out of the total one hundred and 

fifty (150) respondents, one hundred (100) represent-

ing sixty seven percent (67%) said that they were in-

fluenced by their parents, thirty (30) representing 

twenty percent (20%) said that they were influenced 

by other people and the remaining twenty with thir-

teen percent (13%) saying they were being influ-

enced by their relatives. 

4.2.2 Students’ aspirations after graduation 

Students were asked to explain what they wanted to 

do after graduating from university. One student in-

terviewed said that she was going into business to 
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actualize what she had learnt. She said since her par-

ents were doing business and had many business cen-

tres, she was straight joining her parents to add value 

to their business since she had gained enough 

knowledge to run business professionally. Another 

respondent said that he was also going to continue 

with the business he had started with his uncle and 

grow it to a level where the company they were run-

ning opens more outlets even outside the City. “Since 

we already have business with my relative, I will just 

join him and try to boost our business so that it grows 

and spread to other districts  

The students were also asked in the questionnaires to 

state whether they wanted to be in self-employment 

or be employed after their studies. Their responses 

are shown in graph 2. 

 Respondents were asked on how they rated entre-

preneurship skills and out of those administered with 

questionnaires, thirty four percent (34%) said they 

rated the skills very good, thirty one percent (31%) 

indicated that it was good, thirty percent (30%) were 

neutral and the remaining five percent (5%) said the 

skills were bad.   

4.2.3 Opinions of Students on Entrepreneurship 

Development 

When asked of their opinions on entrepreneurship 

development in the country, the information is pre-

sented on the chart 2.  

 

 

Graph 2: Responses on entrepreneurship devel-

opment in Zambia 

 

 

Source: Field data (2019) 

The students were also asked during the interviews 

on what they thought about development of entrepre-

neurship in the country. One participant said that 

there was a high possibility of entrepreneurship de-

velopment in the country because of many young 

men and women who are becoming more and more 

involved in businesses of different types. He went on 

to state that if only government could jumpstart the 

aspirations and drams of the graduates in as far as 

starting business was concerned, the national prob-

lem of lack of employment could be drastically re-

duced.  He indicated that most of the students just 

needed startup capital to start some business. An-

other participant interviewed said: 

Most of us young men nowadays want to 

actively be involved in business ventures 

but the only problem that we face is lack of 

capital to kick start our businesses. If only 

government can come in and start giving 
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loans with low interest, Zambian young 

men and women can actually do better in 

business unlike what is obtaining now on 

the ground where all of us want to look for 

jobs after graduating. This has to change 

since we have now received the much-

needed knowledge on how to run business, 

we should be supported to start our own so 

that we become employers.   

The students were also asked a question in the ques-

tionnaire on the actions that they thought 

 

Those that indicated self-motivation and individual 

business character were forty five percent (45%) fol-

lowed by twenty percent (20%) who said the availa-

bility of entrepreneurship education was a good op-

tion. Very few of the students indicated the option of 

capital which was just ten percent (10%). The rest 

which were innovation, political stability, market 

availability and others covered the remaining per-

centage of twenty-five (25%) respectively.  

4.2.5 Responses from a member of staff inter-

viewed. 

When asked how she perceived entrepreneurship as 

a course offered at ICU the response was that, the 

course was timely as it helped to empower students 

with skills to set up their own businesses to earn a 

living.  She further explained that the course should 

cut across faculties, not just in the school of business 

but that it should be mandatory for every student. She 

stated that all students should be given an oppor-

tunity to learn entrepreneurship as it is now regarded 

as a life skill. She also mentioned that the course is 

offered to all schools at ICU. 

On the strategies to encourage students to startup 

businesses, she explained that one of the strategies 

was to offer the course to all and to make the course 

as practical as possible, she said: 

For example, engaging students in formu-

lating a business plans and helping them to 

implement or use them for a business set up. 

That way, students are encouraged as they 

are able to put to reality what they learn. 

Also, to provide solutions to the already ex-

isting businesses, in order to allow the 

businesses to expand. These and many 

more practical cases can influence students 

to become innovative and creative and so 

set up their own businesses.   

4.2.6 Responses from the ICU Vice Chancellor  

Asked on the policy of the university in as far as en-

trepreneurship was concerned, the Vice chancellor 

said that the policy of the University concerning en-

trepreneurship was to produce students who did not 

only seek to be employed but seek to become em-

ployers themselves. He said entrepreneurship educa-

tion was offered in all faculties of the university. He 

explained that the university started offering entre-

preneurship course from the time the University 

started offering degree programs to the public in 

2013. However, the policy was not a written docu-

ment. 

He also stated that students were encouraged to start 

engaging in entrepreneurial activities before they 

even graduate by undertaking Small businesses espe-

cially in the school of engineering. Observation re-

vealed that most of those that graduated were self-

employed, common business sited include owning 

primary schools, trading and hospitality business. 

The chancellor also stated the following: 

 

 

We train our students many aspects of life 
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especially the component of entrepreneur-

ship. We do not only empower our students 

with the much-needed business knowledge 

but actually encourage them to be involved 

even in the business ventures while they are 

still in university. If you go to their residen-

tial boarding houses, some of these that 

you see have already started doing some 

small business and own such machines as 

photocopiers, scanners and many others.   

From the researcher’s point of view the university 

management was enthusiastic with regards to train-

ing students in entrepreneurship skills however writ-

ten documents were needed to support the call so that 

there is continuation in the manner in which entre-

preneurship education is handled than by word of 

mouth. Without written documents means that when 

management changes the continuity would be diffi-

cult.  

The vice chancellor also revealed that there has been 

some notable business startup by students that have 

high chances of succeeding; this is a good thing even 

though the numbers may not be so significant. It is a 

small step in the right direction. 

4.3 Challenges faced by university students imple-

ment their entrepreneurial skills 

With response to objective three which is to evaluate 

challenges faced by university students implement 

their entrepreneurial skills at ICU in Lusaka District, 

the following were the responses: 

All the respondents responded yes when asked if they 

faced challenges in implementing the entrepreneur-

ship skills they learn at ICU. The respondents were 

asked to list the challenges they faced in learning en-

trepreneurship skills at their university. The re-

searcher summarized the list by putting them under 

four headings namely, lack of financial support, lack 

of practical experience, limited time of the pro-

gramme and   lack of mentorship. The findings are 

presented in this graph: 

Source: Field data (2019) 

4.3.1 Responses from a member of staff on chal-

lenges faced 

Asked about challenges faced in the lecturing of en-

trepreneurship one member of the teaching commu-

nity that they also faced numerous challenges in try-

ing to teach the course as objective as possible. She 

went on to say:  

We are facing lack of adequate support, 

mainly financial support, to students who 

want to set up businesses. When a student 

formulates a good business plan, as a lec-

turer you would want to ensure that it actu-

alizes into a viable business, but then, it 

does not take off and just remains on paper 

because of lack of finances. I would like stu-

dents to startup businesses even before they 

graduate, but it’s quite difficult because of 

financial support. 

In order to overcome this challenge, she 
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recommended that a framework be formulated 

through which valuable support should be drawn to 

help support students with good and viable business 

plans. The government through the Ministry of 

Higher Education/TEVETA should work with vari-

ous university administrators to link their students to 

where they can access financial support 

4.3.2 ICU Entrepreneurship Course Outline 2018 

Review 

With response to objective number two; to assess the 

extent to which entrepreneurship education assists 

university graduates be innovative and creative at 

ICU in Lusaka district, it was also very important to 

get some data in this study from documents espe-

cially on the structure of the course offered in entre-

preneurship education at the university where this 

study was conducted. 

According to the Ministry of Education 1996 policy 

Education our future, academically each university is 

responsible for determining its own programmes of 

instructions at levels (Ministry of Education 1996). 

Therefore, the course outline analysis is not in com-

parison with other universities but with respect to 

what is contained in the concept of entrepreneurship 

as discussed in literature review and the checklist for 

analyzing the course outline. 

The following were the findings:  

The main objective of the course was outlined as fol-

lows:  

The module actually seeks to help students 

understand the role of Enterprises in the 

business sector and the impact on the eco-

nomic and social development of any na-

tion. The module helps learners under-

stand management of enterprises and 

reflect on the success and failures of enter-

prises in Zambia and globally. 

Learning outcomes included:  

Apply Entrepreneurial concepts and under-

stand the operations of Enterprises in gen-

eral; Have an understanding of profes-

sional management of Enterprises; 

Demonstrate ethical values, have a global 

awareness and technical skills in identify-

ing problems and issues affecting SMEs 

growth; Recognize that the body of 

knowledge in the field of Enterprise man-

agement is growing and business is contin-

uously evolving as is the legal and regula-

tory environment within which Entrepre-

neurship is performed and apply the sub-

ject matter in real life complex situation. 

 

The students were also asked a question in the ques-

tionnaire on the actions that they thought were avail-

able to assist them in their quest to be involved in 

entrepreneurship.  

were available to assist them in their quest to be in-

volved in entrepreneurship. 

Those that indicated self-motivation and individual 

business character were forty five percent (45%) fol-

lowed by twenty percent (20%) who said the availa-

bility of entrepreneurship education was a good op-

tion. Very few of the students indicated the option of 

capital which was just ten percent (10%). The rest 

which were innovation, political stability, market 

availability and others covered the remaining per-

centage of twenty-five (25%) respectively.  

 

 

 

Table 6: students already engaged in 
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entrepreneurship activities before coming to ICU 

Re-

ponses  

Tally  Percent-

age  

Yes   66 45 

No  84 55 

Total  150 100 

Source: Field data (2019) 

 

DISCUSSIONS, CONCLUSIONS AND REC-

OMMENDATIONS 

5.1.0 Discussion on perceptions of students on en-

trepreneurship education  

The findings in this study on the perceptions of the 

respondents actually revealed that it is very possible 

to roll out entrepreneurship education programs es-

pecially at tertiary level so as to inculcate values, 

morals, attitudes, beliefs and other entrepreneurial 

competencies in the young people who are indeed, 

the leaders of the future. This to a larger extent has to 

be done through a well-structured curriculum which 

would integrate entrepreneurial studies at different 

levels of education as it is done in such countries like 

Finland, Kenya and many others.  

The study carried out by GEM (2016) discoverer that 

Finland among many other European countries em-

brace comprehensive entrepreneurship education in 

all the levels of its education provisions. It is there-

fore, worth mentioning that even here in the Republic 

of Zambia, for the learners to develop the passion for 

entrepreneurship and have outstanding entrepreneur-

ship perceptions, they should be taught from as low 

as primary so that when they get into universities, 

they will have established entrepreneurial attitudes 

and become well vested in entrepreneurship. This 

does help a lot since if it is started when the learners 

are still very young, it the passion for entrepreneur-

ship, innovativeness, industriousness and resource-

fulness also grow with them. By the time they get to 

tertiary level, they would have immensely developed 

as student entrepreneurs some of who may even be 

student business young men and women.  

5.1.1 Perception of entrepreneurship before and 

after the course 

Entrepreneurship education indeed has had good ef-

fects on the students as revealed in this study. On the 

perception of the students in as far as entrepreneur-

ship education and entrepreneurship itself was re-

vealed to be positive in this study. It is actually the 

first step towards the achievement and establishment 

of any business to have positive perception and this 

study did reveal that.   

These findings do not conform to Suomalainen et al 

(2016) who acknowledged that even with compre-

hensive roll out advocacy in Finland for entrepre-

neurship education, the zeal or enthusiasm for the 

graduates to start their own enterprises was very low. 

The graduates in this country would seek formal jobs 

probably it is because of the readily available jobs in 

the sparsely populated country.  

5.2.0 Discussion on the extent to which entrepre-

neurship education assists university graduates to 

be innovative and creative 

The students’ responses indicated that entrepreneur-

ship education offered at the university influenced 

them to an extent where they were able to develop 

the thirsty and zeal for starting businesses of their 

own. It was also discovered in this study that some 

students had benefited greatly in terms of knowledge 

from entrepreneurship education to an extent where 

acknowledged that business was not just a matter of 

buying and selling but also accountability to promote 
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sustainability in one’s business. Furthermore, the 

study by Veciana et al (2005) also revealed that 

young people who were exposed to strength of entre-

preneurial education and intention in various cultural 

contexts developed a lot of appreciation. This is so 

because after learning the skills at tertiary level, the 

graduates would want to execute and put into prac-

tice what they had learnt.  

Entrepreneurship is less talked about as a career. This 

result supported the conclusion of Davidson and 

Wiklund (1997 that the relationship between culture 

and entrepreneurship are conducted by considering 

attitudes towards entrepreneurship foundation. One 

proceeds from the fact that cultural features influence 

attitudes towards start-ups and that, in turn, have an 

impact on start-up activities. It is no doubt that entre-

preneurship education has had many changes in the 

perception of the students and even those who had 

picked the values, attitudes and skills from their re-

spective environments had their knowledge added 

which was good.  

This study therefore, agrees with the work of Colton, 

as cited by Solomon (2010) which suggests that the 

major objectives of enterprise education, which is 

also entrepreneurship education, are to develop en-

terprising people and inculcate an attitude of self-re-

liance using appropriate learning processes espe-

cially at tertiary level when the young men and 

women are preparing themselves to join society and 

take part in the socio-economic activities of the coun-

try such as Zambia.  

5.2.1 Source of students influence for entrepre-

neurship 

The findings in this study ascertained that entrepre-

neurship education was not the only factor that influ-

enced students to become entrepreneurs and that 

there were other factors. Sesen and Basim (2012) 

identified two major factors and traits in the students 

in as far as adoption of entrepreneurship passion was 

concerned. These are internal and external factors. 

Internal factors are those that students adopt from 

outside the structured education system and external 

are those students adopt from community environ-

ment through interacting with business communities 

in their respective societies.  

This study did actually reveal that both have had a lot 

of influence on the students. There are indeed, many 

factors that influence entrepreneurship and has been 

suggested that an individual’s entrepreneurial activi-

ties are influenced by a gender factor as well as race, 

ethnicity, age and education level according to Aytaç 

(2006). It is therefore, correct to conclude that there 

are many factors that make one to develop the pas-

sion for being involved in entrepreneurship as indi-

cated above but most of all education plays a pivotal 

role and its significance cannot be overemphasized.  

Wang and Wong (2004) explained entrepreneurial in-

terest of students in Singapore based on personal 

background. The study revealed that gender, family 

business experience, and education level are signifi-

cant factors in explaining entrepreneurial interest. It 

could be that the respondents were being influences 

by past experiences, family members or prevailing 

trends around them as was also revealed in this study 

where some of the respondents indicated that they 

had developed the passion for entrepreneurship from 

their family background as also revealed from this 

study. 

In the same line, Zapeda (2013) also acknowledges 

that experiential learning theory is hinged on the as-

sumption that learning takes place between individu-

als and the environment. That is why this study does 

also conclude that there are many sources of young 
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people’s development of passion for entrepreneur-

ship. It could be from school, community or indeed, 

anywhere but as already indicated, education is in-

dispensable in peoples’ quest to develop powerful 

and well sustained enterprises. It is therefore, correct 

to state that the students have had many sources of 

development of passion for entrepreneurship. 

From the response the university values the hands-on 

method of teaching to train the students the entrepre-

neurship skills. Which according to Kolb’s learning 

cycle, illustrates that entrepreneurship can be best 

taught through creating significant learning experi-

ences that encourage learning through engagement in 

entrepreneurial activities (Kolb (1984). Using a 

problem- solving approach in classroom activities ra-

ther than the traditional content- knowledge practices 

represents an example of a real- life situation ap-

proach to learning. This is an effective way of ensur-

ing that students grasp what is being taught, the study 

therefore acknowledges that they university apply 

strategies in ensuring that students become innova-

tive and creative. The study rated the extent to which 

entrepreneurship education at ICU helped students 

become creative and innovative based on these find-

ing as good.  

5.2.2 Quest for self-employment amongst the stu-

dents 

This study revealed that more that eighty percent of 

the respondents stated that they would like to be self-

employed after the completion of their program. One 

participant interviewed said she said since her par-

ents were doing business and had many business cen-

tres so much that she was straight joining her parents 

to add value to their business since she had gained 

enough knowledge to run business professionally. 

This indicated that there was large number of the stu-

dents who did not want to be employed but start their 

own businesses and actualize the knowledge they 

had acquired from the university.  

It can, therefore, be safely stated and concluded that 

the love of active involvement in business by the re-

spondents stemmed from their respective communi-

ties. This actually is applicable in all the other pro-

fession where if one’s father is a pastor, the chances 

of the son becoming a pastor would also be high.  

What molds one’s passion in whatever one wants to 

do therefore, might originate not only from the 

knowledge one gets but also from the environment 

where one grows up from. The theory adopted in this 

study, therefore, can ably be applicable in this con-

text. Students developed their passion for entrepre-

neurship not necessary from the school but from ex-

ternal factors.    

5.2.3 Opinions of Students on Entrepreneurship 

Development 

The students gave numerous opinions on the devel-

opment of entrepreneurship in the country. It is im-

portant to state here that the business and entrepre-

neurship curriculum in Zambia has several strategies 

towards promoting entrepreneurship education in 

Zambia. These include advocating for improved syl-

labuses which can be compatible to current changes 

in the labor market, training its staffs in further en-

trepreneurship studies and securing more training 

and teaching facilities for entrepreneurship education.  

This study revealed that the university offers entre-

preneurship studies to students of the university. This 

in itself is a positive act in entrepreneurship develop-

ment. According to the United Nations Development 

Program Evaluation report (2002) Entrepreneurship 

development refers to the process of enhancing en-

trepreneurial skills and knowledge through struc-

tured training and institution-building programs.  
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5.4.0 Discussion on the challenges and course out-

line 

This study revealed quite a number of challenges that 

the students identified. One interviewed student said 

the major hindrance was lack of capital to start busi-

ness. The findings in this study conform to those by 

Fatoki (2014) which also revealed that the students 

who had work experience wanted to start their own 

businesses but lacked capital and so they had no 

choice but to pursue formal employment.  

This study also revealed that apart from lack of fi-

nances, there were many other challenges such as 

lack of experience. It is important here to state that 

the problem that most of our institutions of learning 

regardless of the level have is lack of praxis which is 

a practical aspect of what is being taught or learnt. 

Most of these universities that Zambia has are 

knowledge universities where students just get 

knowledge with zero practical aspects or components 

in some programmes or courses. and should not in 

any way be left to the aftermath of training.  

The assessment also requires that student do a project 

which gives students an opportunity to have practical 

part of the course except it also depends on the type 

of project. Therefore, the practical part of the course 

is not very well outlined in the course outline. Fur-

thermore, the main objective did not depict the prac-

ticality of the course. The objectives were not action 

oriented. As UNESC0, (2008) stipulates that entre-

preneurship education is made up of all kinds of ex-

periences that give students the ability and vision of 

how to access and transform opportunities of differ-

ent kinds.  

5.5.0 Conclusions 

This study which involved three objectives revealed 

that the entrepreneurship perceptions of the students 

was very good and that they also had developed en-

couraging passion not only for the course but the ac-

tual business ventures as a whole. The study also did 

reveal that the respondents who were the students 

adopted the passion for business from their respec-

tive environments. It was also revealed and discov-

ered that even when the students had developed the 

passion for business, very few were actually engaged 

in it because of lack of capital. The study also re-

vealed that students kept recognizing entrepreneur-

ship education as one of the key factors which deter-

mine one’s success in entrepreneurship. This in turn 

expands the number of entrepreneurs and adds more 

benefits to entrepreneurship development prospects. 

A lot of suggestions on what must be done to improve 

the viability of entrepreneurship were done. All con-

verged on the intervention by government to create 

an enabling environment for small enterprises to 

thrive and grow.  From what was gathered in the 

study, it is here by concluded that entrepreneurship 

education has affected student’s expectations, desires, 

and intentions to become entrepreneurs upon com-

pletion of their studies. It was further identified that 

their desire can be made true by the availability of 

other opportunities such as capital and good govern-

ment regulations.  

5.6.0 Recommendations 

There were numerous recommendations in this study 

some of which were suggested by the students both 

in the questionnaires and during the interviews. It is 

however important to state that some of the recom-

mendations have been raised by the researcher. The 

recommendations are explained below.  

5.6.1 Institutions providing Entrepreneurial Edu-

cation 

Institutions providing entrepreneurial education are 

http://www.ijmdr.net/


The International Journal of Multi-Disciplinary Research 
ISSN: 3471-7102, ISBN: 978-9982-70-318-5 

 

 

23 

Paper-ID: CFP/1566/2020                www.ijmdr.net 

many ranging from vocational training centers, sec-

ondary schools, colleges, and universities. Colleges 

like those under ICU are a good example because 

most of the students are still of young age and thus 

have good opportunities to participate in entrepre-

neurship development.  Basing on the research find-

ings, the following recommendations were made to 

assist these institutions to prepare graduates to be-

come self-employed. 

Institutions should now establish entrepreneurship 

courses as a core course for every academic program 

that they offer be it a certificate, a degree or a di-

ploma. Universities should start entrepreneurial 

competition to create more awareness of entrepre-

neurship in the public, to identify talented students in 

business and entrepreneurship and prepare the way 

how their talents could be identified and utilized for 

the country’s economy. 

5.6.2 Other Non- Academic Institutions Promot-

ing Entrepreneurship 

These non-academic institutions providing entrepre-

neurial education have also a role to play and sugges-

tions on what these institutions are supposed to do 

are explicitly explained below.  

They should also provide trainings to different 

groups in the society because entrepreneurship de-

velopment requires the incorporation of all members 

of the society. The Non- Academic Institutions Pro-

moting Entrepreneurship should provide consultancy 

on individual groups or organisations practicing en-

trepreneurship. It is also important that the Non- Ac-

ademic Institutions Promoting Entrepreneurship 

should also conduct research on entrepreneurship ed-

ucation, and entrepreneurship development.  

5.6.3 Policy Makers and the Government 

Policy Makers and the Government in general should 

support institutions or any organizations providing 

trainings in entrepreneurship with financial, profes-

sional and technical assistance so that to ensure the 

depth of outreach where the majority of the people 

will access the entrepreneurship education. The gov-

ernment through the ministry of education and voca-

tional training has to pioneer the setting of strategies 

to introduce in the academic curriculum a subject 

meant for entrepreneurship development that is mak-

ing entrepreneurship a subject starting from primary 

education and beyond. 

5.7.0 Suggestions for future studies    

The findings in this study could have revealed some 

gaps that still need to be explored. The following are 

some of the suggested future studies: 

Since this study has revealed a lot of challenges that 

are faced by students in their quest to start some busi-

nesses, one can carry out a study to investigate on the 

government efforts in promoting the growth and sus-

tainability of Small and Medium Enterprises in Zam-

bia.   

Another suggested area of interest in conducting fu-

ture studies is to carry out a study on the innovative-

ness of the graduates of entrepreneurship education 

in the industries they work. This can be a qualitative 

study which can use detailed or intensive qualitative 

methods of collecting data such as focus group guide 

and interviews.  
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